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Bike tourism opportunities in Queensland — A snapshot

Queensland Government commissioned research revealed there is significant latent demand and a
lucrative $1.95 billion national market for bike tourism experiences. However, Queensland is missing
out on the market due to limited products. Queensland can capitalise on the opportunities by investing
in great bike tourism experiences. Half and single day off-road trail riding experiences have strong
market appeal and can be relatively inexpensive to develop. Multi-day trail rides and mountain biking
experiences are also in demand. With co-ordination, we can grow bike tourism in Queensland.

Bike riding on leisure trips

A popular activity
enjoyed by many

An influential reason to
visit a destination

What's the market?
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Increased popularity of bike tourism

Bike tourism aligns with key tourism

industry trends, meaning the

popularity of these experiences

will continue to increase and

supports developing bike ‘0\)('\5“\
tourism. Trends include: e

X Off-road experiences

Easy to find and
reassuring information

(  Hassle-free experiences
{ A biking culture

Other experiences to support and complement
the bike riding are critically important — they
must be authentic and fit with the destination.

Irrespective of bike

tourism type, motivating
potential visitors requires
offering a complete experience.

Impact of great bike
tourism experiences Queensland
should still

embrace
opportunities

that involve road
cycling but preference
should be given to
non-road riding
experiences.

will recommend a
great experience to
family and friends

will recommend a Mountain
good experience to biking
family and friends

Queensland
Government action
to realise the
potential of these
opportunities:

Creating a

Spend distributed across
sectors of the economy
Can be developed without
competing with existing
tourism businesses

Can create tourism
destinations by linking
smaller attractions
Experiences can be
developed at a local level
Leverages underutilised
land assets

Experiences can also be
enjoyed by the local
community

Attracts tourists to
regional communities

Destination
branding
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4

key success
factors for

growing bike
tourism in
Queensland

Leveraging
events

Keen to know more?

Download the full report at www.tmr.qld.govau/travel-transport/cycling/bike-tourism

framework to
shape bike
tourism
development
in Queensland

Supporting
developers of
bike tourism with
information

and advice
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Prioritising
and investing
in new bike
tourism
experiences,
including rail
trails

Supporting
and promoting
bike tourism,
including
special events
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